EXERCISES
PART 1: Introduction

These exercises accompany part 1 of The Stories We Live By: an online course in ecolinguistics.    
What to look for in Exercise 1: 

Marked terms: words with the prefix ‘dis’, ‘un’, or ‘in’ can be negative, e.g., unkind, inconvenient

Connotations: some words have a negative associated meaning, e.g., cheap

Vertical metaphors: ‘up’ can represent the positive and ‘down’ the negative, e.g., I’m feeling down

Emotion words: some words convey negative emotions, e.g., miserable, frown

Negations: negativity can be conveyed by negating something positive, e.g., not beautiful 

Negative Prosody: Some words are negative because they usually appear with something bad, e.g., break out, commit, peddle 

Exercise 1:  Low retail sales

One of the stories that we live by, which is repeated endlessly in the press, is that high sales of material goods at Christmas are good, while low sales are bad. In terms of ecology, it might be better if people enjoyed their Christmas by spending time with friends and family, going outside into nature, helping others or learning new skills, rather than opening a huge pile of presents. Analyse the article below about ‘disappointing’ Christmas sales figures, looking at how the choice of vocabulary tells the underlying story that LOW RETAIL SALES ARE BAD.

	1. DATA – extracts from article in The Guardian
	 

	Next shares slump after gloomy 2017 forecast and unfestive figures
Fashion retailer biggest faller on FTSE 100, with Marks & Spencer and Debenhams also down after rival predicts slowdown
Sarah Butler and Julia Kollewe
Next’s share price slumped by more than 14% after the fashion and homewares retailer warned of lower-than-expected profits this year and a tough year ahead as a result of rising inflation and shoppers switching away from buying clothing… Full price sales in Next’s stores dropped by a far-worse-than-expected 3.5% in the weeks leading up to Christmas… The annual winter sale – which starts at 5am each Boxing Day – was also disappointing, with sales down 7%...Lord Wolfson said there had been a big drop in sales of Next gift vouchers in the run-up to Christmas, suggesting clothing had become a less popular present, and that unseasonal weather had also hit sales. Some analysts, however, thought the fashion chain’s problems could be more fundamental. “These recent results may mark the start of a difficult period for the retailer,” said Emily Stella at Verdict Retail…Next predicted that sales might be further depressed this year by a squeeze on spending as inflation eroded earnings growth. It also repeated its warning that the devaluation of the pound after the Brexit vote would push up the price of clothing…Next’s gloomy update dragged down other fashion retailers, with Marks & Spencer and Debenhams closing down 6% and Primark owner Associated British Foods losing nearly 4%...But Wolfson said his sense was that clothing retail in general had found it tough. “There was a lot of distressed discounting in the run-up to Christmas,” he said…The retailer now expects to make a pre-tax profit of £792m for the year to January 2017, at the bottom end of its previous forecast of £785m to £825m.


Exercise 2: Stories
Below you will find quotations from a great variety of sources, from economics textbooks and advertisements to nature writing and Japanese haiku poems. To the left are the underlying stories behind these examples. Do you think these stories are beneficial (e.g., in encouraging people to consume less and care about people, animals and the environment), or are they destructive (e.g., in encouraging people to consume more or damage the environment)? Write notes in the right hand column. Many of these stories will be discussed later in the course. 

	
UNDERLYING STORY
	
Examples: quotations from a variety of sources
	Is the underlying story beneficial or destructive?

	
PEOPLE ARE FUNDAMENTALLY GREEDY
	We believe that these assumptions hold for most people in most situations… More is better than less: Goods are assumed to be desirable – i.e., to be good. Consequently, consumers always prefer more of any good to less. In addition, consumers are never satisfied or satiated; more is always better, even if just a little better (Economics textbook, emphasis in original). ET1:70
	

	
CLIMATE CHANGE IS VIOLENCE
	Call climate change what it is: violence. Climate change is global-scale violence, against places and species as well as against human beings. Once we call it by name, we can start having a real conversation about our priorities and values. Because the revolt against brutality begins with a revolt against the language that hides that brutality (Rebecca Solnit). EN21
	

	EARTH IS A SPACESHIP
	[Earth is] a single spaceship, without unlimited reservoirs of anything, either for extraction or for pollution (Kenneth Boulding). ML20:9
	

	CLIMATE CHANGE IS A ROLLERCOASTER
	The planet may have reached the peak of the climate change rollercoaster and it may be a fast and unpleasant ride from now on. It may possibly be a ride that we cannot live through (Robert Kyriakides). EN22
	

	“CLIMATE CHANGE IS CAUSED BY HUMANS” IS TRUE
	The shift to a cleaner energy economy won't happen overnight, and it will require tough choices along the way. But the debate is settled. Climate change is a fact (Barack Obama). ML21
	

	“CLIMATE CHANGE IS CAUSED BY HUMANS” IS FALSE
	The notion of anthropogenic climate change is a fraud - the idea that the planet is getting warmer and that human activity is somehow responsible is a pseudo-scientific fraud, it's a big lie, it's a monstrosity (Webster Tarpley). ML19:1h:26m
	

	LIFE IS A WEB
	Humankind has not woven the web of life. We are but one thread within it. Whatever we do to the web, we do to ourselves. All things are bound together. All things connect (Chief Seattle). ML22
	

	SAVING ENERGY IS A MONEY-MAKING ACTIVITY
	No cost, just savings! Fit low energy bulbs where you can... Remember if it reduces the energy you need it will reduce the CO2 that you are responsible for and it will also make you richer. Just imagine what you could treat yourself to with all that money you won’t be spending on your energy! (Energy reduction leaflet). EN3
	

	NATURE CAN PROVIDE WELLBEING WITHOUT THE NEED TO CONSUME
	何もないが/心安さよ/涼しさよ  Owning nothing / such peace / such coolness! (Haiku by Issa) HK2:88
宿の春/何もなきこそ/何もあれ In my hut this spring / There is nothing / There is everything (Haiku by Sodo) HK5:12
	

	THE GOAL OF SOCIETY IS ECONOMIC GROWTH
	With many key natural resources and ecosystems services scarce or under pressure, achieving sustained economic growth will require absolute decoupling of the production of goods and services from their environmental impacts (DEFRA, UK Government). PD5
	

	
THE GOAL OF SOCIETY IS HAPPINESS  
	We have now clearly distinguished the ‘happiness’…in Gross National Happiness from the fleeting, pleasurable ‘feel good’ moods so often associated with that term. We know that true abiding happiness cannot exist while others suffer, and comes only from serving others, living in harmony with nature, and realising our innate wisdom (Centre for Bhutan Studies and GNH Research). NE4:7
	

	CONSUMERISM IS A DISEASE
	affluenza, n. a painful, contagious, socially transmitted condition of over-load, debt, anxiety and waste resulting from the dogged pursuit of more (de Graaf and Wann). NE6:1
	

	
SUNNY WEATHER IS GOOD, RAIN IS BAD
	With dull, wet days, endless hours stuck in traffic jams, and the stresses and strains of everyday life more and more of us dream of buying a second home in the sun…with low cost flights now available, jetting off to your home in the sun at the drop of a hat is far more achievable than you think (Bank newsletter). ML1
	




	MANAGERS ARE SELFISH
	As a manager of a firm, what are you interested in? A higher salary, greater power or prestige, greater sales, better working conditions, or greater popularity with your subordinates? (Economics textbook) ET5:12
	

	INVESTORS ARE ETHICAL
	You may be concerned about the environment, human rights, better employment practices or promoting third world development and cooperatives. Our financial planning [takes account] of your values. We and our clients aim to make a positive difference to the world in which we all live (Ethical investment company ad). EC1:10
	

	PURCHASING PRODUCTS IS A PATH TO HAPPINESS
	Escape with new Ultra Soft tissues. So incredibly silky, with just one touch you’ll feel the difference. Welcome to paradise! (Tissue advert). ML2
	

	SURFERS ARE ENVIRONMENTALLY CONSIDERATE
	As surfers, we are interested in being able to continue to surf, and for our children and grandchildren to be able to surf As surfers we are sensitised incrementally to the environment around us and the damage done to it (Ethical surfing guide). EN10:6-8
	

	
MEN ARE COMPETITIVE 
	USE EXPLOSIVE POWER LIKE A NORMAN KNIGHT…Norman knights used the high protein content of their meat to build the explosive power required for successful Saxon smashing (Men’s health magazine). MH7:30
	

	ANIMALS AND PLANTS ARE UNWORTHY OF ATTENTION IN THEMSELVES 
	The structural elements of an ecosystem are stocks of biotic and abiotic resources (minerals, water, trees, other plants, and animals) which when combined together generate ecosystem functions, or services (Ecological economics textbook). NE9:107
	

	
PIGS ARE MACHINES
	The breeding sow should be thought of as, and treated as, a valuable piece of machinery whose function is to pump out baby pigs like a sausage machine (meat company manager). ML23:126
	

	CHICKENS ARE IMPORTANT AND WORTHY OF ATTENTION 
	Chickens are inquisitive, interesting animals who are as intelligent as mammals such as cats, dogs, and even some primates. They are very social and like to spend their days together, scratching for food, taking dust baths, roosting in trees, and lying in the sun (PETA). EN19
	

	SEALS ARE IMPORTANT AND WORTHY OF ATTENTION
	Two big seals…slipped into the water, rolled onto their backs, and sculled past the mouth of the gulch, gazing at me. They both dived…For ten seconds or so we stared at each other (Robert Macfarlane). NW6:34
	



The full references for these quotations can be found using the tag given at the end of each quote, which identifies a particular work and a page number, at this URL: http://storiesweliveby.org.uk/references 

Exercise 3: Ecosophy reflection

Ecolinguistics firstly uses linguistic analysis to reveal the underlying stories behind texts, then judges those stories from an ecological perspective. Whether a story is considered ‘destructive’ or ‘beneficial’ depends on the analyst’s ecological philosophy, or ecosophy. An ecosophy is a values framework, of the kind used in all critical analysis of texts, but it considers not just humans but also other species and the physical environment. As an example, a simple ecosophy might be that all forms of life are valuable and deserve respect, including humans, other animals, plants, and forests. The ecosophy is then used to judge the stories against. 

To help you reflect on your own ecosophy, there are ten statements below which (simplistically) represent the basic ideas of different ecosophies. These range from the more conservative, anthropocentric approaches to the more radical, ecocentric ones. Read the statements and tick which ones you agree with. This will give an indication of the mix of ideas that might come together as part of your own ecosophy. 

	Ecosophy
	Statements 
	

	Cornucopianism
	Human ingenuity and ever advancing technology will overcome environmental and resources issues, so we must continue with and accelerate industrial progress for the sake of human (and only human) benefit. 
	

	Sustainable development
	We must combine economic growth with protecting environmental resources to meet the needs of the present without compromising the ability of future generations to meet their needs.  
	

	Social ecology
	We must build a more equal world and redistribute resources from rich to poor so that everyone can meet their needs as industrial economies contract to stay within environmental limits.  
	

	Ecofeminism
	We must rethink the dominant model of hierarchy which sees men as superior to both women and nature. Instead we must build a new, more equal culture, which recognises women’s contribution to sustainability and values nature.  
	

	Deep ecology
	We must recognise the intrinsic worth of humans, plants, animals, forests, and rivers, that is, their value beyond direct, short-term use for humans. Recognising worth in nature is likely to encourage people to protect the conditions that support all life, including human life.
	

	Transition movement
	The key goal now is ‘resilience’, as both climate change and the depletion of oil lead to an inevitable decline in the ability of the Earth to support human life. Resilience means that local communities develop the bonds and skills to look after each other and fulfil their own needs outside of a turbulent and unreliable international economy.
	

	The dark mountain project
	The current industrial civilisation is on an irredeemable path towards collapse. The task now is to search for new stories to live by so that survivors can rebuild more humane and sustainable societies after collapse.  
	

	Deep green resistance
	Industrial civilisation is evil due to the damage and suffering it causes both humans and other species. Rather than waiting for it to collapse we must hasten its end through carefully planned sabotage.
	

	Voluntary human extinction  
	It would be better for one species (homo sapiens) to become extinct rather than the millions of species that humans are driving to extinction. We must therefore come to a global agreement not to have children. 
	




[bookmark: _GoBack]Exercise 4: Further reading

The sources below are some starting points if you want to investigate any of the ecosophies described above further. There are many more ecosophies out there to investigate, and a personal ecosophy is always evolving in response to reading as well as direct interaction with other people and the natural world. 
 

	Ecosophy
	Further reading
	

	Cornucopianism
	Ridley, M., 2010. The rational optimist: how prosperity evolves. New York: Harper.
Lomborg, B., 2001. The skeptical environmentalist: measuring the real state of the world. Cambridge University Press.

	Sustainable development
	Sachs, J., 2015. The age of sustainable development. New York: Columbia University Press.
Robertson, M., 2014. Sustainability principles and practice. London: Routledge.

	Social ecology
	Bookchin, M., 1994. Which way for the ecology movement? Oakland, CA: AK Press.
Bookchin, M., 2005. The ecology of freedom: the emergence and dissolution of hierarchy. Oakland, CA: AK Press.

	Ecofeminism
	Adams, C. and Gruen, L., 2014. Ecofeminism: feminist intersections with other animals and the earth. London: Bloomsbury.

	Deep ecology
	Drengson, A. and Inoue, Y., eds., 1995. The deep ecology movement: an introductory anthology. Berkeley: North Atlantic Books.
Naess, A., 1995. The shallow and the long range, deep ecology movement. In: A. Drengson and Y. Inoue, eds. The deep ecology movement: an introductory anthology. Berkeley: North Atlantic Books, 3–10.

	Dark Mountain Project
	Kingsnorth, P. and Hine, D., 2009. The Dark Mountain Project manifesto [online]. Available from: http://dark-mountain.net/about/manifesto

	Transition
	Hopkins, R., 2008. The transition handbook: from oil dependency to local resilience. Dartington: Green Books.

	Deep Green Resistance 
	McBay, A., Keith, L., and Jensen, D., 2011. Deep green resistance: strategy to save the planet. New York: Seven Stories Press.

	Voluntary Human Extinction
	VHEMT, 2014. The Voluntary Human Extinction Movement [online]. Available from: http://www.vhemt.org



The article below discusses how Gary Snyder mixes social ecology and deep ecology in his own personal ecosophy. 

	Combination of ecosophies
	Messersmith-Glavin, P., 2012. Between social ecology and deep ecology: Gary Snyder’s ecological philosophy. In: S. Elkholy, ed. The philosophy of the beats. Lexington: University Press of Kentucky.



 

Share what you discovered

If you would like to share insights you discovered through these exercises then you can register for the free online course Stories We Live By here: http://storiesweliveby.org.uk/register. You will then have access to discussion groups, pages you can edit, and can apply for a free certificate of completion. 
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